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ABSTRACT : A craft is a branch of profession that requires some particular kind of skilled work. In historical sense, particularly 
as pertinent to the Medieval history and earlier, the term is usually applied towards people occupied in small-scale production 
of goods. The meaning of craft and its values are ever-changing with development of new techniques and methods. Craft 
centre is a one-stop craft destination which offers visitors a unique variety of craft-related activities and programmes. It is 
intended to be a “must visit” tourist destination. In this centre, visitors will learn about Ladakhi handicraft through craft 
demonstrations & hands-on interactive sessions. Visitors will experience the interactive handicraft making besides viewing the 
techniques in which they make such fine masterpieces. It also accommodates various trading units. This project intends to 
provide spaces with forms and functions to foster the development of crafts that Ladakh is known for. The art and craft gallery 
housed in its premises displays wide collections of handicraft.

Products/artifacts based on time-honoured Ladakhi craft traditions. The core concept of the Craft gallery is education and 
highlights the craft heritage of Ladakh and local handicraft production technologies. 

There are many handicrafts promoting agency in Ladakh. They are private, semi government and government agency with 
different scope and scale. But they lack adequate space which truly acknowledges the production, promotion and display of 
crafts. The project has opted for traditional principles in architectural design character of a traditional settlement.

KEYWORDS : Art and Craft of Leh (ladakh), Architecture of Leh, Construction techniques.

1. INTRODUCTION 

Art “refers to a diverse variety of human creations, activities, 
and expressions that are either appealing or attractive to the 
finer sensor bear some impact to the mind of an individual.” 
Accordingly, art encompasses a huge range of forms, visual 
and performing. A craft on the other hand is a skill. Arts and 
crafts define the cultural layers of particular place, community 
and race. In fact every corner of the world has certain 
specialties and typicality, representing the character of the 
region and its people. India, being a multicultural nation, is 
home to multiple cultural strata of cultures and traditions the 
crafts of India are diverse, rich in history and religion.

The craft of each state in India reflect the influence of different 
empires. Throughout centuries, crafts have been embedded 
as a culture and tradition within rural communities. In India 
there is a fusion of art, architecture, craft and culture. every 
place have their own art and craft which is derived from their 
living conditions, climate , culture, religion, tradition, and 
geography. The term craft also refers to the products of artistic 
production or creation that require a high degree of tacit 
knowledge, are highly technical, require specialized 
equipment and/or facilities to produce, involve manual labour 
a blue-collar work ethic, are accessible to the general public 
and are constructed from materials with histories that exceed 
the boundaries of western art history, such as ceramics, glass, 
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